
PROJECT RESULT 1
A1.  State of  art :  analyzing entrepreneur ial  

competences on rural  youth

Visual report of the research results



Italy
205

Bulgaria
193

Spain
174

Greece
146

Cyprus
69

Netherlands
36

Female
59.1%

Male
38.3%

Others
2.7%

20-28
50.9%

16-20
40.3%

+28
4.5%

- 16
4.3%

Secondary/VET
50.3%

University/HE
45.3%

Primary
4.4%

STUDY OF COMPETENCES IN RURAL YOUTH

General data

PARTICIPANTS PER COUNTRY

AIM
In order to determine the level of competences of young people in rural areas, the partners of the ruraLAB project have carried out a

study in which more than 1,200 young people in rural areas have been reached and a total of 823 young people in rural areas

responded to our survey.

GENDER AGE STUDIES

INTENTION

3 out of 10 people 
want to become 

social entrepreneurs



78,3 %

79,4 %

80,5 %

79 %

91 %

83,9 %

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

PROFILE OF COMPETENCES OF RURAL YOUTH
Social entrepeneurs

85 %

77,4 %

66 %

72,3 %

80,2 %

85,7 %

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

82,3 %

80,4 %

83,3 %

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience



77,8 %

75,1 %

75,5 %

74,8 %

69,1 %

80,9 %

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

PROFILE OF COMPETENCES OF RURAL YOUTH
Job seekers

80,4 %

74,2 %

58,8 %

61,6 %

78,4 %

80 %

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

76,6 %

78,4 %

77,9 %

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience



72,7 %

75,8 %

74,3 %

73,2 %

68,5 %

79,8 %

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

PROFILE OF COMPETENCES OF RURAL YOUTH
Undecided

79,2 %

72,8 %

56,9 %

60,6 %

72,4 %

79,2 %

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

76,3 %

77,1 %

78,9 %

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience



77,8 %

75,1 %

75,5 %

74,8 %

69,1 %

80,9 %

80,4 %

74,2 %

58,8 %

61,6 %

78,4 %

80 %

76,6 %

78,4 %

77,9 %

77,8 %

75,1 %

75,5 %

74,8 %

69,1 %

80,9 %

80,4 %

74,2 %

58,8 %

61,6 %

78,4 %

80 %

76,6 %

78,4 %

77,9 %

72,7 %

75,8 %

74,3 %

73,2 %

68,5 %

79,8 %

79,2 %

72,8 %

56,9 %

60,6 %

72,4 %

79,2 %

76,3 %

77,1 %

78,9 %

PROFILE OF COMPETENCES OF RURAL YOUTH
Summary

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers



79 %

83,1 %

84 %

80,3 %

67,1 %

87,8 %

87,9 %

79,1 %

69,4 %

74 %

80,1 %

91,7 %

86,6 %

76,7 %

88,6 %

76,9 %

77,5 %

76,9 %

75,6 %

61,9 %

83,1 %

80,9 %

73,8 %

67,5 %

65,6 %

79,4 %

80,6 %

75 %

73,1 %

77,2 %

73,3 %

76,5 %

75,2 %

73 %

64 %

82,5 %

79,9 %

72,5 %

62,4 %

65,3 %

76,4 %

82,2 %

81,6 %

76,7 %

81 %

Bulgaria

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers

18 out of 50 people 
want to become 

rural social 
entrepreneurs

PROFILE OF COMPETENCES OF RURAL YOUTH



75,8 %

81,7 %

80 %

80 %

63,3 %

84,4 %

84,2 %

81,7 %

55 %

78,3 %

70 %

71,7 %

78,3 %

80 %

81,7 %

78 %

76 %

76 %

66 %

60 %

80 %

71 %

62 %

56 %

70 %

72 %

70 %

84 %

79 %

80 %

69,3 %

78,6 %

74,3 %

64,3 %

64,3 %

76,2 %

72,9 %

68,6 %

60 %

62,9 %

75 %

77,1 %

77,1 %

82,9 %

77,1 %

Netherlands

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers

17 out of 50 people 
want to become 

rural social 
entrepreneurs

PROFILE OF COMPETENCES OF RURAL YOUTH



78,3 %

78,3 %

81,1 %

80 %

70 %

82,4 %

81,1 %

75,6 %

63,3 %

68,3 %

78,9 %

83,9 %

81,9 %

85,3 %

83,9 %

80,9 %

75,3 %

73,6 %

76,5 %

68,7 %

83,1 %

80,5 %

76,2 %

56,5 %

56,9 %

79,1 %

79,3 %

71,8 %

80,1 %

76,8 %

66,4 %

75,6 %

74,4 %

75,4 %

70 %

77,6 %

78,2 %

73,4 %

52 %

57,8 %

66,5 %

78,8 %

71,4 %

76,4 %

75,2 %

PROFILE OF COMPETENCES OF RURAL YOUTH
Italy

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers

9 out of 50 people 
want to become 

rural social 
entrepreneurs



84,8 %

80,7 %

81,5 %

80,7 %

75,6 %

83,7 %

88,1 %

77,8 %

57,8 %

64,4 %

82,2 %

83 %

83,3 %

81,5 %

80,7 %

84,8 %

74,5 %

80,7 %

77,9 %

79,3 %

80,9 %

80 %

75,9 %

51,7 %

60 %

76,6 %

84,8 %

81,4 %

75,5 %

79,7 %

76,1 %

74,9 %

76,2 %

72,7 %

70,2 %

79,3 %

80,1 %

71,3 %

56,2 %

56,2 %

72 %

79,1 %

77,3 %

73 %

78,1 %

Greece

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers

9 out of 50 people 
want to become 

rural social 
entrepreneurs

PROFILE OF COMPETENCES OF RURAL YOUTH



79,7 %

75,9 %

78,6 %

77,2 %

73,1 %

79,1 %

83,8 %

74,5 %

62,1 %

69,7 %

80 %

83,4 %

77,2 %

82,1 %

78,4 %

77,5 %

79,2 %

75 %

74,2 %

66,7 %

78,3 %

82,9 %

70 %

56,7 %

63,3 %

84,2 %

81,7 %

75 %

74,2 %

72,9 %

73,1 %

77,5 %

70 %

70 %

66,3 %

80 %

72,5 %

72,5 %

53,8 %

65 %

76,9 %

77,5 %

71,9 %

79,4 %

75,4 %

Cyprus

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers

21 out of 50 people 
want to become 

rural social 
entrepreneurs

PROFILE OF COMPETENCES OF RURAL YOUTH



72,2 %

74,6 %

74,1 %

75,1 %

73,5 %

81,8 %

82,4 %

76,8 %

74,6 %

78,9 %

83,8 %

84,3 %

79,2 %

80,8 %

78,7 %

72,1 %

72,6 %

75 %

72,9 %

70,8 %

78,3 %

80,8 %

74,5 %

61,3 %

63,9 %

76,8 %

79,5 %

80,5 %

80,9 %

80,1 %

76,1 %

75,1 %

71,1 %

74,1 %

72,5 %

80,3 %

81,6 %

75,7 %

56,4 %

62,3 %

73,3 %

76,4 %

74,6 %

83 %

83,3 %

Spain

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

Social entrepreneurs

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

1.1 Spotting opportunities

1.2 Creativity

1.3 Vision

1.4 Valuing ideas

1.5 Ethical and sustainable thinking

2.1 Self-awareness and self-efficacy

2.2 Motivation and perseverance

2.3 Mobilising resources

2.4 Financial & economic literacy

2.5 Mobilising others

3.1 Taking the initiative

3.2 Planning and managing

3.3 Coping with ambiguity, uncertainity and risk

3.4 Working with others

3.5 Learning through experience

UndecidedJob seekers

11 out of 50 people 
want to become 

rural social 
entrepreneurs

PROFILE OF COMPETENCES OF RURAL YOUTH


